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• Intergovernmental organization established in
1981 to provide marketing information and
technical advisory services to the fisheries
industries in the Asia-Pacific region and beyond.
• Development of fisheries and aquaculture sector
through the publication of marketing and
industry-related information

INFOFISH International magazine, INFOFISH Trade
News
INFOFISH website
Training programmes, workshops and seminars,
organization of conferences, business-to-business
meetings and by executing a variety of projects in
the fields of trading and marketing, processing,
aquaculture and fisheries.

WORLD TRADE TRENDS
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• World trade is expected to fall by
between 13% and 32% in 2020
as the COVID-19 pandemic
disrupts normal economic activity
and life around the world.
• Decline will likely exceed the
trade slump brought on by the
global financial crisis of 2008-09
• Estimates of the expected
recovery in 2021 are equally
uncertain, with outcomes
depending largely on the duration
of the outbreak and the
effectiveness of the policy
responses.

GLOBAL SEAFOOD TRADE
• Global seafood industry is suffering
• Disruption of China seafood trade(Jan–Mar)
• Closing down of restaurants and food service sector.
• Cancellation of International flights to and from China
• Exporters to China were concerned (crab, salmon, lobster, shrimp, and fish
from Russia, Canada, Ecuador, Chile, Australia, New Zealand, India &
Vietnam)
• China is recovering slowly however the US, EU, Middle East and much of Asia has
just started.
• Devastating loss in the seafood industry
• Increase in unemployment
• Production has been affected (social distancing & stay home)
• Relaxation of trade regulation

• Seafood value chain disruptions

Effect of
COVID-19
pandemic
in the
global
seafood
trade

• Lower overall seafood production
• Export disruptions
• Seafood demand and supply imbalance
• Seafood price declines
• Shift in consumer preference
• Lower restaurant traffic, increase retail sales (supermarkets
and e-commerce deliveries)
• Low demand for luxurious seafood products
• Strong demand for frozen and shelf-stable seafood
• Increased sales of canned seafood products
• Supply diversification
• Strong domestic markets
• Relaxation on the regulations

Global Shrimp Production
• Compared with 2018, the estimated global
production of farmed marine shrimp
increased by 17% to 4.45 million tonnes in
2019.
• Nearly 85 percent of global farmed shrimp
harvests took place in the Asia-Pacific
region, with increased production in
China, India, and Indonesia.
• Ecuador was the top producer in Latin
America, harvesting over 600 000 tonnes
of farmed vannamei in 2019 which was
13-15% higher than 2018.

INTERNATIONAL TRADE
• Some 3.05 million MT of shrimp and prawn
entered the international trade in 2019.
• Although prices were lower than in 2018, there
was little or negative import growth in the
traditional markets USA, EU, and Japan.
• Farmed shrimp production and exports
increased in Asia and Latin America
• Encouraged by strong Chinese demand, with
almost 180 % increase in imports in 2019.
• In 2019, the focus of shrimp exporters
worldwide was on China
• Significant increase in imports from many
sources.

WORLD SHRIMP EXPORTERS
2018

2019

% change
2018/2019

617.4

(1000 MT)
672.2

8.88

Ecuador

508.9

647.8

27.29

*Vietnam (est)
Indonesia
China
Thailand
Argentina

570
196.9
202.2
171.5
185.4

390.1
207.2
155.4
168.0
165.4

-31.5%
5.23
-23.15
-2.04
-10.79

Exports
India

Source: TDM

• Main destination markets - EU28, USA, China,
Vietnam, Japan, South Korea and Canada
• The increase of imports in 2019 was mainly due
to high imports of China
• The main suppliers - India, Vietnam, Ecuador,
China, Indonesia, Argentina and Thailand.
• Export volume of shrimp increased from India,
Indonesia and a notable climb from Ecuador by
27%.

WORLD SHRIMP IMPORTERS
World top importers of shrimp (all types)

The top three
import markets
were the European
Union, China and
the US

2018

Imports

2019

% change
2018/2019

(1000 MT)

EU28

832.7

807.7

-3.9

USA

698.7

700.8

0.4

China

258.0

720.4

179.22

458

816.4

+78.2

Vietnam

360.0

115.1

-94.00

Japan

219.2

221.6

1.09

Repubilc of Korea

77.3

78.8

1.94

Canada

55.7

55.1

-1.08

*

Total
Source: TDM

MAJOR MARKET IMPORTS

CHINA - FOCUS
• Shrimp imports in 2019 increased
by 179% to 722 000 MT

• Leading suppliers to the Chinese
market were Ecuador, India,
Thailand, Viet Nam, Argentina, and
Saudi Arabia.

ASIA AND OTHER MARKETS
• South Korea, Taiwan, Malaysia, Singapore and New Zealand
• Vietnam imports declined sharply in 2019 with stringent import control
by Chinese authority on illegal re-exports from Vietnam to China
• Imports were also low in Australia due to the devastating bushfires
season and a weakened economy.
• In the Middle East and North Africa (MENA), where the United Arab
Emirates (UAE) is the largest market, imports increased from Saudi
Arabia, Iran and India.

Shrimp Price Trends

Wholesale Japan

cfr USA

Shrimp prices in the international trade remained
weak in 2019 Although imports increased marginally, US emerged
as the price setter.
Prices weakened again during January to February
2020 and continued to be soft until April despite the
lower production forecast during the first half of
2020.

TRENDS IN ASEAN & ASIA
• Cambodia suspended all fish exports to stabilize
domestic supply and strengthen food security
• lifting the ban on the exports since 20th May help partially offset the economic slowdown in
the services sector
• The Indonesian government temporarily
restricted trade with China
• Pushed for new markets - divert shipments to the
US and EU markets, the largest markets for
shrimp and tuna products.
• Exports of processed, ready-to-serve and
canned seafood products to these markets was
observed and highly demanded in the retail level
during this pandemic.
• funds set aside to support local fishermen,
aquaculture farmers, and seafood processors as
well to combat illegal fishing

• Technology to tackle pandemic-related disruption in
Malaysia’s food supply chain
• Door-to-door sale of fish is becoming a new trend in
Asia.
• Increase in door to door sale of fresh and frozen fish
to reduce congestion in the markets
• Orders through the National Fishermen Association
website (https://nekmatbiz.com.my/) or Shopee
application and have their fish delivered right to
their doorsteps.

• Demand at the catering sector dwindled
• Sales of canned seafood products and frozen
products are running out in supermarkets due to
panic buying. (Enough fish supplies in stock)

• Some aqua farms and fishing boats are operating
with less workers due to movement restrictions

• major airlines cancelling some domestic and international flights to and from their main
airports
• People went into lockdown, quarantine work from home, people still wanted to eat and they
still want to eat good food

• Vietnamese seafood exporters seen their orders reduced between 30-50% due to
cancellation or postponement of orders
• VASEP indicated seafood shipments to China from Vietnam is forecasted to fall at least 40%
in the first quarter of this year
• Vietnam gained shrimp export growth to some key markets - Japan has moved to first place
in the five largest export markets, in the first quarter of 2020, followed by the US because of
higher demand for essential food, including shrimp, during the COVID-19 pandemic

SUMMARY
• Seafood supply chain is disturbed
 Transport restrictions affects supply chain
 Shortage of labor could disrupt production
 Increase in wholesalers/processors are
selling directly to consumers (traditional
customers are drying up)
• Rise in E-Commerce sales
 Due to movement control measures, there
has been an increase in usage of online
platforms for seafood buying (fresh and
frozen products)
 Consumer spending has dropped due to
closure of seafood restaurants and
restrictions of public gathering

OUTLOOK
• Overall consumption declined because of the almost total shut down of restaurant
and catering trade worldwide
• Trend is likely to continue for the rest of the year.

• Global shrimp production in 2020 severely affected, slow down in farming
activities, forecast of a 30-50% fall in global shrimp production during 2020.
• Raw material shortages in the producing countries, social distancing rules and
other control measures continue to hamper processing and shipments of the
existing import orders
• Significant increases in retail grocery sales and takeout delivery
• It is forecast that a global recession, imminent, rising unemployment and fall in
consumer disposable income, 2020 demand for shrimp will likely weaken
significantly both in developed and developing markets.

• Demand for retail/consumer packs for frozen products will increase as dining
out is unlikely to be the norm in the near future

• Instead of traditional major markets, review consumers buying power, where
shrimp is not an essential item in the food basket.
• Domestic markets where shrimp is produced should be targeted
• However, in view of the falling GDP worldwide, consumer demand for shrimp
will be more price sensitive compared with the previous years, even at lower
supplies
• Spike in prices especially for luxurious seafood
• Increase organic seafood sales, sustainability
• Growth in online seafood retail trade
• Frozen shrimp, smaller retail packs

Take away message
“Covid-19 is a catalyst of digital transformation in Southeast Asia,” Lazada Group CEO
Pierre Poignant said. “When consumers build a habit, it doesn’t easily go away.
E-commerce will become a way of life.”
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